
Professional Development Webinar Series  
Presented By 



Sponsored By 

 
  Additional sponsorships are available for members only.   



Market Your Business on YouTube 

Presented by 

Dave Felder  
 
 

Presented July 25, 2013.  Content current as of this date.    

Contact me at dfelder@ryanvideo.com 

Presenter
Presentation Notes
Before we get started, let me just mention that I have both a PDF of the slide deck and a second handout about YouTube marketing, that contains over 50 specific ideas for how you can promote your company on YouTube.If you email me  I will send you that information.  I won’t share or give away your email address, and I won’t inundate you with spam.  You can see my email address here, and I’ll give it to you again at the end of our session, or you can get it from the member’s directory on the Mahwah Chamber of Commerce website.



A video that won’t be forgotten 
 

http://youtu.be/qg1ckCkm8YI 



Blendtec had a 700% sales increase in the two 
years after they started posting YouTube videos. 

A video that won’t be forgotten 
 



Agenda 
 
• So what’s the big deal about video? 

 

• Strategies to use video for Your Business 

 

• Getting started on YouTube 

 

• Promoting your videos  

 

• Q&A 

 
 
 

 

Presenter
Presentation Notes
Submit questions through anymeeting chat feature.We will answer a few questions at the end of the webinar,.  Following the presentation, if you provide  your email, we will send you a comopilation of all questions & answers, plus handouts and a paper listing 50 ideas you can use for your own YouTube productions.



So What’s the Big Deal About YouTube? 

• Over 1 Billion unique visitors each month 

 

• 6 Billion hours video watched per month – 50% increase 
from last year 

 

• Videos are 50x more likely to receive  Page 1 ranking 
than traditional text pages 

 

• Websites with video on their homepage tend to engage 
viewers 2 minutes longer than websites without video. 

 

 
Source: http://www.youtube.com/yt/press/statistics.html 

Presenter
Presentation Notes
This is just an overview of YouTube statistics.  Make sure you email me so I can send you my complete handoujt that contains a lot more statistical information..

http://www.youtube.com/yt/press/statistics.html


• Video is a Powerful Medium 

• Engages our auditory and visual senses 

• Allows you to tell a story 

• Convey emotion 

• Build trust and credibility 

 
 

 

 

So What’s the Big Deal About YouTube? 



Video Works Best… 

• When it matches viewer expectations 

 

• When it educates or entertains  

 

• When it is integrated into a larger campaign 



Excuses For Not Using Video 

• Don’t know how 

 

• We don’t need to advertise 

 

• Don’t like being on camera 

 

• Video won’t work in our industry 

 



Video Can: 

• Drive traffic to your website  

 

• Get new leads 

 

• Increase awareness of brand/product  

 

• Demonstrate products for direct sales 

 

• Show expertise and build trust  

 

Presenter
Presentation Notes
Your standard marketing rules still apply for video.  Seek out their needs, offer a solution, measure your results.  We’re going to take a more tactical look at YouTube specific marketing, although the handout will contain a little more of the marketing detail.



Provide Value  

• Educate  

 

• Entertain 

 

• Share something that matters to your audience 

 

• Don’t try to sell 

 
• Keep it short, simple and engaging 

 



When a prospective client performs a web 
search looking for your product or service, 
what might they be looking for? 
 

 

 

 

 

 
 

What should your video show? 



When a prospective client performs a web 
search looking for your product or service, 
what might they be looking for? 
 

 

 

 

 

 
 

What should your video show? 



When a prospective client performs a web 
search looking for your product or service, 
what might they be looking for? 
 

 

Create a list of 30 search terms that your prospect 
might be searching for. 

 

 

 

 
 

What should your video show? 



When a prospective client performs a web 
search looking for your product or service, 
what might they be looking for? 
 

 

Create a list of 30 search terms that your prospect 
might be searching for. 

 

That becomes your list of 30 videos to create over 
the year. 

 

 

 

 
 

What should your video show? 



When a prospective client performs a web 
search looking for your product or service, 
what might they be looking for? 
 

 

Create a list of 30 search terms that your prospect 
might be searching for. 

 

That becomes your list of 30 videos to create over 
the year. 

 

Visit www.youtube-trends.blogspot.com for more 
insight into what people are searching for. 

 

 

 

 
 

What should your video show? 

http://www.youtube-trends.com/
http://www.youtube-trends.com/
http://www.youtube-trends.com/


A YouTuber that “gets it.” 

http://youtu.be/aFXbYp--K5g 



At the End of Your Video 

Call to action: 
 
1. Tell viewers what you want 

them to do 
 

2. Tell your viewers why they 
should do it 
 

3. Tell your viewers how to do 
it 
 

4. Remind your viewers to 
share the video with others
  

 
 



Getting Started  



Step 1 - Create a Google Account 

Navigate to www.google.com 

If you don’t have a Google account, refer to our handout 

Presenter
Presentation Notes


http://www.google.com/


“Sign In” to Google 

Step 1 - Create a Google Account 

Presenter
Presentation Notes
Google is constantly changing it’s interface, so what you see on screen may look a little different.



Step 2 - Create a YouTube Account 

Select YouTube link 

Presenter
Presentation Notes




Select YouTube link 

Step 2 - Create a YouTube Account 
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Sign in with your google password 

Step 2 - Create a YouTube Account 
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Select your account name 

Step 3 - Create a YouTube Channel 

Presenter
Presentation Notes
Once again, Youtube , which is owned by google, is constantly changing it’s user interface.  Sometimes links and buttons are moved around on the screen, so if you’re watching this webinar as a recording and things have changed, just keep looking, those buttons will be there.



Step 3 - Create a YouTube Channel 

Select OK to begin 
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Select OK to begin 

Step 3 - Create a YouTube Channel 
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Select OK to begin 

Step 3 - Create a YouTube Channel 
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New channel layout 

Step 3 - Create a YouTube Channel 

Presenter
Presentation Notes
Describe what a channel is



New channel layout 

Step 3 - Create a YouTube Channel 
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Settings 

Step 3 - Create a YouTube Channel 
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Step 3 - Create a YouTube Channel 

Settings 
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Step 3 - Create a YouTube Channel 

Settings 

Presenter
Presentation Notes




Step 3 - Create a YouTube Channel 

Settings 

Presenter
Presentation Notes
We’re just trying to show you how YouTube makes it easy for you to access your channel settings.  Spend some time playing around and changing things, you can’t hurt anything by experimenting.



Next step: 
 

Produce your video 



1.  Plan it 
  
  
 

Presenter
Presentation Notes
Sometimes, people don’t want to write a script and want to just “wing it.”  Just be awarre that at some level, you are planning what you’re going to do.  Only the most disorganized people would start filming before they actually knew what they wanted to film.



1.  Plan it 
2.  Write it 
  
  

Presenter
Presentation Notes
Sometimes, people don’t want to write a script and want to just “wing it.”  Just be awarre that at some level, you are planning what you’re going to do.  Only the most disorganized people would start filming before they actually knew what they wanted to film.



1.  Plan it 
2.  Write it 
3.  Film it 
  

Presenter
Presentation Notes
Sometimes, people don’t want to write a script and want to just “wing it.”  Just be awarre that at some level, you are planning what you’re going to do.  Only the most disorganized people would start filming before they actually knew what they wanted to film.



1.  Plan it 
2.  Write it 
3.  Film it 
4.  Edit it 

Presenter
Presentation Notes
Sometimes, people don’t want to write a script and want to just “wing it.”  Just be awarre that at some level, you are planning what you’re going to do.  Only the most disorganized people would start filming before they actually knew what they wanted to film.



1.  Plan it 
2.  Write it 
3.  Film it 
4.  Edit it 

973-625-5804 
dfelder@ryanvideo.com 

Presenter
Presentation Notes
Mention a professional like Ryan Video to help



• Upload it to YouTube 

 

  

 

Optimize and Promote Your Videos 



• Upload it to YouTube 

 

• Re-name video file with keywords  

 

 

 

Optimize and Promote Your Videos 



• Upload it to YouTube 

 

• Re-name video file with keywords  

 

• Write keyword-rich Title, Tags, Description 

 

Optimize and Promote Your Videos 



Now that you’ve created your video, upload it to 
YouTube. 

 

Optimize and Promote Your Videos 

When you’re signed in, the UPLOAD button is always 
accessible from the top of the page 

 



Optimize and Promote Your Videos 
Now that you’ve created your video, upload it to 
YouTube. 

 



Optimize and Promote Your Videos 

Re-name video file with keywords  
 



Optimize and Promote Your Videos 

Re-name video file with keywords  
 



Optimize and Promote Your Videos 

Re-name video file with keywords  
 



Optimize and Promote Your Videos 

Re-name video file with keywords  
 



Optimize and Promote Your Videos 

Add description.  Include URL.  Description should 
contain same words as title 

 



Optimize and Promote Your Videos 

Add tags.  These are the keywords people might type 
into google’s search box. 

 



Go Social with your video 

Link your YouTube Channel to social websites: 

• Facebook 

• Twitter 

• LinkedIn 
• Instagram, Vines & Pinterest 

 
 
 

 

Optimize and Promote Your Videos 



Embed your video everywhere you can 

• Your website 

• Blogs 

• Google + 

• Emails to contact list 

• Signature line in your email client 

• Press release to media 

• Post descriptions and links on forums where you 
actively participate 

• Write an article and submit it to forums and web groups 

 

 

Optimize and Promote Your Videos 



Embed your video everywhere you can 

• Your website 

• Blogs 

• Google + 

• Emails to contact list 

• Signature line in your email client 

• Press release to media 

• Post descriptions and links on forums where you 
actively participate 

• Write an article and submit it to forums and web groups 

 

 

Optimize and Promote Your Videos 



Remember your Call to Action 

• Rate this video 

• Follow me on Twitter 

• Find me on Facebook 

• Subscribe to my video channel 

• Visit my blog for more great videos 

• Embed this on your site 

• Please post your comments 

• Share this video with your friends 

• Call this number to order now 

• Visit mywebsite.com  to learn more 

 

Optimize and Promote Your Videos 

http://www.mywebsite.com/


Performance Metrics 

YouTube Analytics accessible through your video manager. 



YouTube Analytics 



YouTube Analytics 



YouTube Analytics 



YouTube Analytics 



YouTube Analytics 



YouTube Analytics 



YouTube Analytics 



YouTube Analytics 



Thank You for Participating 

For a PDF file of this slide deck, plus an extra 
handout containing “80 Ideas for your Next YouTube 
video,” please contact the presenter directly via email: 

 

dfelder@ryanvideo.com 

Dave Felder 
Ryan Video Productions  
973-625-5804 
dfelder@ryanvideo.com 
 

 



Professional Development Webinar Series 

This service is offered to members only.  For more 
information about the Mahwah Regional Chamber of 

Commerce,  please call 201-529-5566. 
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